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Synergy
“As one of the founding partners of CityLife 

magazine, we are very excited about the new 
format and branding. Th e name of the 
magazine, Wilmington Magazine - In the 
Middle of It All, will enhance and reinforce the 
City of Wilmington’s image campaign.”

Carrie Gray
Managing Director

Wilmington Renaissance Corporation

Quality 
Out & About is fun, full of heart, and intelligent! Th e media in our 
society generally serves up only part of this mixture. So often it is 
sold using soulless titillation, sleaze, and even hate. O&A takes its 
leadership role seriously without being boring or preachy. Again, 
thanks for being a part of Delaware’s culture we can all be proud of.

           Ed Dwornik
       Owner

Aztec Copies

Audience
Out & About connects with people who place a high value on their 
free time. It’s an audience that likes to see a live show, dine out with 
friends, and be entertained. Th eir readers aren’t so interested in 
generic options, but instead make the eff ort to seek out the local
and more authentic alternatives.

           
Betsy LeRoy

Owner
Pizza by Elizabeths

Popularity
“Out & About appeals to a young energetic population that’s 
plugged in and always looking for new things to do. Th e magazine 
is so much a part of the community that it really feels like I’m 
communicating with the reader rather than shouting into a 
megaphone in their general vicinity.”

Dan Butler
Restaurateur

Toscana, Deep Blue, Brandywine Prime

Cooperation
“Out & About magazine helped the Downtown 
Newark Partnership host its most successful 
restaurant event ever! Not only did the 
O&A staff  initiate the idea, organize 
participants, and promote the event, 
they also worked with the Newark 
community to ensure that the fi rst-
ever Downtown Newark Food & 
Brew Fest was an event of which we 
all could be proud. I look forward to 
working with Out & About magazine on 
future events downtown.” 

Maureen Feeney Roser
Assistant Planning Director, City of Newark

Downtown Newark Partnership Administrator

Longevity
“Out & About magazine has been around in the marketplace, but 
did you know for over 21 years? Wow—with this success record, 
the new Out & About/Wilmington magazine will not miss a beat.”

Sarah Willoughby
Executive Director

Greater Wilmington Convention & Visitors Bureau
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Out & About/Wilmington Magazine is distributed to more than 500 locations 
throughout Greater Wilmington. Th e publication’s partnership with the City 
of Wilmington, Wilmington Renaissance Corporation and the Riverfront De-

velopment Corporation also provides us with a unique corporate distribution network. 
Our content has proven a valuable resorce for employees of these major companies. 
Following is a distribution overview:

CORPORATE DISTRIBUTION
Employee copies are provided to the following companies:
• Agilent Technologies • Barclays • Blank, Rome, Comiskey & McCauley
• Buccini-Pollin Group • CB Richard Ellis • Chase Bank • Christiana Care
• City of Wilmington • Delaware National Bank • Delmarva Power 
• Downtown Visions • Duane Morris • DuPont • EDIS • EJ Deseta
• Fine Stationary • ING Direct • Morris, Nichols, Arsht & Tunel
• Pepper, Hamilton, LLP • Potter, Anderson & Corroon • Richards, Layton & Finger
• Th e Bayard Firm • Th e Commonwealth Group • WL Gore & Associates
• Wilmington Trust • Young, Conaway, Stargatt & Taylor

CULTURAL CENTERS
• Candlelight Dinner Th eater • Center for the Creative Arts 
• Delaware Center for Contemporary Arts • Delaware Horticulture Center
• Delaware Museum of Natural History • Delaware Th eatre Company
• DuPont Th eater • Grand Opera House • Hagley Museum • Kennett Square Flash
• Wilmington Drama League • Winterthur

EDUCATION CENTERS
• Christina Cultural Arts Center • Delaware College of Art & Design
• Delaware State College (Wilm. Campus) 
• Delaware Technical & Community College (Stanton & Wilm. campuses)
• Goldey Beacom College • University of Delaware Clayton Hall
• University of Delaware Continuing Education
• University of Delaware Human Resources • University of Delaware Student Center
• Wilmington University

HOTELS/LODGES
Newark
• EconoLodge
• Howard Johnson Lodge
• Marriott Hotel
• Ramada Inn
• Sleep Inn

Wilmington
• Clarion Hotel
• Doubletree Hotel
• Hotel DuPont
• Sheraton Suites
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RESIDENTIAL FACILITIES & REAL ESTATE RELOCATION
• Christiana Towers (Univ. of Delaware)
• Justison Landing 
• Patterson Schwartz Relocation
• Pettinaro Relocation
• ReMax Realty
• Residences at Christina Landing
• Residences at City Center
• Residences at Rodney Square

KEY DISTRIBUTION PARTNERS
• All Grotto Pizza locations (17)
• All Brew Ha Ha locations (20)
• All YMCA of Delaware locations (5)
• City of Wilmington
• Greater Wilmington Convention & Visitors Bureau
• Wilmington Renaissance Corporation



307 A Street, Wilmington, DE 19801
(302) 655-6483 • Fax (302) 654-0569

Menu

We inform our audience of entertainment 
options in Greater Wilmingon through a 
variety magazine, social networking, a weekly 
e-newsletter and a comprehensive website.

Mission Statement

Agency Policy
 Recognized advertising agencies providing ac cept able 
print-ready materials may receive a 15% com mis sion on 
advertisements they place in the magazine. Th is com mis sion 
is based on the net amount calculated after the fre quen cy 
discount (if applicable) has been applied. Payment must be 
re ceived within 45 days to qualify for the com mis sion. Agencies 
will be charged for type set ting, redesign, etc. if materials do 
not ar rive print-ready.

Non-Profi t Policy
 Not-for-profi t organizations that prove their tax-ex empt 
status are eligible for a 10% discount on ad ver tis ing space. 
Organizations cannot com bine non-profi t and agen cy 
discounts.

Closing
 Th e standard deadline for all advertising ma te ri als is the 
8th of each month.
 Print-ready fi les will be ac cept ed on the 10th of each 
month. Can cel la tions will not be accepted after proof has been 
shown and approved. If a proof is requested, changes must be 
made within two days of receiving a proof.
• Holidays aff ect closing dates (call 302-655-6483).

Finance Charges
 11/2% per month computed from the fi rst due date or part 
thereof not received on or before the 31st day after the due date.

Ad Design Policy
 Advertisers that are not represented by an advertising 
agency or graphic designer can have their advertising 
professionally designed by Out & About/Wilmington magazine 
for a $100 fl at fee. Th is fee will provide client with a maximum 
of three sample ads (mock-ups). A maximum of three revisions 
are permitted for no additional charge. After three revisions, a 
$50 fee will be charged for each additional revision.

magazine
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Magazine Display Advertising Visuals

PAGE FRACTION   WIDTH   DEPTH

Full   7"  9 1/2"

2/3   4 1/2"  9 1/2"

1/2 Horizontal  7"  4 5/8"

1/2 Vertical  3 3/8"  9 1/2"

1/2 Custom  4 1/2"  7"

1/3 Horizontal  4 1/2"  4 5/8"

1/3 Vertical  2 1/8"  9 1/2"

1/6 Horizontal  4 1/2"  2 1/4" 

1/6 Vertical  2 1/8"  4 5/8"

Magazine Display Advertising Rates

E-Newsletter/Website Display Advertising Visuals

WIDTH  DEPTH  RESOLUTION

160 pixels 600 pixels 72 ppi

WIDTH  DEPTH  RESOLUTION

175 pixels 175 pixels 72 ppi

E-Newsletter Ad Dimensions

Website Skyscraper Ad Dimensions
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Cover & Prime Rates
Out & About/Wilmington magazine is printed on all glossy paper. 
Its interior pages are printed on a 40lb enamel stock; its cover and 
centerspread are printed on 70lb enamel stock.

POSITION                 COST

Inside Front Cover   $1,815 

Inside Back Cover    $1,650 

Back Cover    $2,025 

Front Center    $1,650

Centerspread (doubletruck)  $1,725 per page

Back Center    $1,525

Page One    $1,500

PAGE FRACTION     1 X        3 X        6 X       12 X   

Full                  1475     1295     1245     1195

2/3                  1075     960       920       880

1/2                  805       725       680       660

1/3                  660       585       545       520

1/6                  400       360       340       310

E-Newsletter Rates (cost per insertion)
FREQUENCY NON-ADVERTISER                ADVERTISER

1x           $150                             100

5x             125                               75

10x+          75                               50

Website Skyscraper Ads/
Dining Directory Banner (cost per insertion)
FREQUENCY NON-ADVERTISER                ADVERTISER

Weekly               $75                                 50

Monthly              150                               100

3 Months            100                                 65

6 Months              75                                 45

12 Months            50                                 25   

Advertising Dimensions
    Advertising space in Out & About/Wilmington magazine is sold via a 
mod u lar format with most ads conforming to stan dard page fractions 
for pub li ca tions 8.25” x 10.75”. 
All ads are reproduced at 100%. Standard ad sizes are as follows:

Dining Directory Main Sponsor
FREQUENCY NON-ADVERTISER                ADVERTISER

Weekly              $175                              100

Monthly              200                               125

3 Months            150                                 75

6 Months            100                                 50

12 Months            75                                 25

Dining Directory Banner 
WIDTH              DEPTH  RESOLUTION 

520 pixels         100 pixels           72 dpi

Main Sponsor Banner
WIDTH  DEPTH  RESOLUTION 
520 pixels          338 pixels          72 dpi
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